Valuing Sport in Canada
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Figure 1: Overall value of sport by age and sex, % citing as very important
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Figure 2: Value of sport to overall health and well-being by province and territory, % citing as
very important
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* The North includes Nunavut, Northwest Territories, and Yukon. Data for Nunavut is suppressed in the chart due to cell size.
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Figure 3: Value of sport to individual-level circumstances by age and sex, % citing as very
important
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Figure 4: Value of sport to social-level circumstances by age, % citing as very important
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Figure 5: Value of sport to social-level circumstances by education, % citing as very important
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